E X E C U T I V E E D U C AT I O N

EXECUTIVE PROGRAMME

MARKETING
FOR NON-MARKETERS
Marketing is all about giving consideration to consumers’ views in the company strategy.
Its purpose is to instil the customer dimension at all levels in the company, and to ensure
the customer is satisfied and respected. The goal of marketing is to devise and implement
policies, and to adopt good practices that comply with the market. This must all be done
inside the complex, living entity that isa company. Each service and department must
orient its activity toward creating value for customers. This underlying role of marketing
implies relations with each entity. These relations can be more or less beneficial, easy or
painful, depending on the circumstances. The purpose of this training course is to allow
non-marketers to become familiar with the basics of marketing to help them incorporate
this all-important aspect in their daily decisions. This course also sets out to improve
relations between the marketing department and all other departments in the company.
Good knowledge of marketing promotes better mutual understanding, improved
communication and, as a result, a more fruitful exchange.

This programme is designed for:
staff members who are not marketing specialists and who wish to understand the role
of marketing and build marketing into their decision-making and the day-to-day running
of their department (customer services, sales, production, R&D, etc.)
people in regular contact with marketing teams who wish to understand marketing
decisions so that they can communicate more effectively with the decision-makers
(R&D, production, logistics, legal, financial departments)
anyone thinking about joining their company’s marketing team

At the end of this course you should be able to:
define what marketing is and explain its role and function in the company as well as
its limitations
understand what makes marketing a valid approach
interact more effectively with marketing departments

The management certificate shows you have acquired
the skills covered in the course.

Benefits of the programme:
building marketing into all levels of business and taking into account client needs when you make
decisions about products and services, pricing, distribution and communication
improving interaction with marketing departments by understanding what they do
For further information please phone 01 41 38 14 36

EXECUTIVE PROGRAMME
MARKETING FOR NON-MARKETERS

3 MONTH TRAINING
PATH (21 HOURS)
A welcome message includes your login ID for the training course website.
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KEY FEATURES OF THE COURSE

Preparing for
the programme

Tests and
operational
exercises relating
to your own needs

Premium quality
diversified resources
developed with the
help of leading world
experts in each field

Assess your level before you begin
your training, and tell us what
you expect from the course so
that your trainer can recommend
a personalised training path.

Mastering the
fundamentals
Begin training and putting the
fundamentals into practice,
making the most of your trainer’s
experience and advice.
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Building on what
you’ve learned
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Receiving your
certificate

Consolidate the skills you’ve
acquired and build on them.
Receive an action plan
recommended by your trainer.

Experienced qualified
trainers you can
communicate with
in writing at any time

WHAT YOU WILL LEARN

Introduction to marketing fundamentals
Understanding the basic principals of marketing
 hat is marketing?
W
What is the marketing mix?

Identifying ways of knowing your market
 nderstanding client behaviour
U
Gathering information about markets (surveys)
Segmenting a market to find out what its key components are

WHAT YOU WILL LEARN

Understanding marketing strategies and programmes
 roduct positioning
P
Brand positioning
Defining your marketing strategy
Implementation of marketing strategy
Marketing plan
Analysing marketing strategy
Auditing

Management Certificate
CrossKnowledge and KEDGE Executive Education hereby certify that

Your trainer assesses your progress
on the course. When the course
is completed, you’ll receive
a certificate endorsing the skills
you’ve acquired.

[Name Surname]
has demonstrated proficiency in the skills required by the program

[Course Title]
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Steve Fiehl
Director of Pedagogy
CrossKnowledge
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Jean-Luc Faye
Directeur Executive Education
KEDGE Business School

